
MUMBAI   |   SATURDAY, 6 SEPTEMBER 2025B COMPANIES  5
bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

Unilever to ‘disproportionately’ invest in India 
sharleen d’souza 
Mumbai, 5 September  

Unilever will “disproportionately 
invest” in India, said Fernando Fernan-
dez (pictured), global chief executive 
oicer (CEO) of the consumer goods 
giant doubling down in the company’s 
second-largest market by revenue, 
after the United States. 

Hindustan Unilever (HUL) is one of 
India’s largest fast-moving consumer 
goods companies that makes skincare, 
haircare, fabric care, nutrition, and 
home care products. 

“You can expect that we will go for 
more beauty, more wellbeing, more 
personal care [products]. We will dis-
proportionately invest behind the US 

and India. We will play to win, and we 
will do it, making desire at scale the core 
of our strategy,” Fernandez said in 
Mumbai at the Barclays Global Con-
sumer Staples Conference 2025 on Wed-
nesday. Unilever will not invest a “single 
penny” for mergers and acquisitions 
outside the US and India, he said. 

While talking about HUL’s new 
managing director and chief execu-
tive oicer, Priya Nair, he said: “Priya 
is a person I trust 100 per cent. I 
brought her as my chief marketing 
oicer of beauty and wellbeing when 
I ran the division. Then she suc-
ceeded me in the beauty [divi-
sion]. I believe Priya will be 
a very important leader 
for Hindustan Unilever 

because she knows India deeply. She 
ran their home, beauty and personal 
care [divisions]... But I believe differ-
ently to our previous leaders in India, 
she has generated a view of the world 

with her experi-
ence as a global 
leader that is 
very impor-
tant for the 
India of the 
future.” 

Fernandez 
said HUL has 

brought in Rajneet Kohli (former CEO 
of Britannia Industries) and Niranjan 
Gupta (chief financial oicer, Hero 
MotoCorp) to strengthen leadership. 

“We have put the top-notch team 
there and we are very confident about 
the future,” he added. Fernandez said 
India’s real GDP growth would be at 5-
6 per cent and he expects that in the 
long run, HUL’s volume growth should 
align with those levels. 

“The government has taken some 
important measures. The central 
bank also... So there has been some 
stimulus in the economy, there is food 
deflation in India. That is important 
because it puts money in the pockets 
of hundreds of millions of people,” he 
emphasised.

Indian market has long-term potential: Coca-Cola COO 
sharleen d’souza 
Mumbai, 5 September 

India continues to be a market 
with long-term potential, Hen-
rique Gnani Braun, chief oper-
ating oicer (COO) & executive 
vice president, The Coca-Cola 
Co, said at the Barclays Global 
Consumer Staples Conference.  

“When you look at it (India) 
from a year-on-year basis, it 
continues to grow for us, the 

industry and other industries. 
But it’s a market, if you look at 
that with the angle of segmen-
tation across the countries... it’s 
still very small in terms of the 
industry size and consump-
tion, one of the lowest actually,” 
Braun said on Wednesday.  

He added that the con-
sumer base in India is over 1.4 
billion and the base will con-
tinue to expand and the fre-
quency of drinks over time will 

be there, he said, adding that 
India is a long-term game. 

“What we are seeing as well 
is very inherent of every market 
that’s growing or a category 
that starts to grow. A lot of new 
entrants want to play, and that’s 
a good thing to grow the indus-
try. It’s not a good thing if you 
digress from a strategy and 
pivot on tactical moves because 
of a player that maybe is not 
playing a game to be here for 

the long, long-term,” he said.  
Braun said the company 

knows how to react to short-
term attacks by different com-
petitors without taking away the 
eye from the ball in the future.  

“We will not step out of our 
strategy to build the right foun-
dations with the flywheel that 
I talked about, invest capacity 
ahead of the curve because 
that’s what we have done in 
other markets,” Braun noted.vvvv
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Henrique Gnani Braun, COO 
& executive VP, Coca-Cola Co, 
says the consumer base in 
India will continue to grow

SpiceJet dives into  
~237 crore loss in Q1 
Blames maintenance woes, airspace curbs as key factors 
deepak patel 
New Delhi, 5 September  

Budget carrier SpiceJet on 
Friday reported a consoli-
dated net loss of ~236.6 crore 
in the first quarter of 2025-26 
(FY26) due to grounded 
planes awaiting mainten-
ance, airspace restrictions 
and subdued passenger 
demand after the Air India 
plane crash on June 12.  

The airline had recorded a 
consolidated net profit of ~158.6 
crore in the first quarter of FY25. 

"Non-operation of certain 
parts of the entire aircraft fleet 
for awaited maintenance, 
coupled with airspace restric-
tions owing to geopolitical ten-
sions affected the profitability 
of the company during the 
quarter. Further, an event of a 
tragic accident in the Indian 
aviation sector also subdued 
the customer sentiment, sub-
stantially impacting the per-
formance for the quarter,” said 
Chairman and Managing Direc-
tor Ajay Singh. 

SpiceJet currently has a  

total fleet of 53 aircraft, of which 
19 are “in service” while 34 are 
“parked”, according to the web-
site planespotters.com. 

SpiceJet has raised ~4,172.1 
crore through the issuance of 
equity warrants and fresh 

equity shares on a preferen-
tial basis to various non-pro-
moter investors in previous 
financial years.  

“These funds are being uti-
lised for the return to service of 
the grounded fleet, fleet ration-
alisation and expansion into 
new sectors. The company also 
con tinues to implement cost-
control initiatives with the 
objective of achieving consist-
ent profitability and sustain-
able cash flows in the future,” 
Singh noted. 

The airline also settled past 
dues with certain vendors and 
lessors and is actively engaged 
in discussions with other 
vend ors/lessors for settlement 
of outstanding obligations, 
Singh added. 

Testing times

Source: SpiceJet

Consolidated Q1 result of SpiceJet

Net profit/loss

n Total income  n Total expenses

(~ cr)

  Q1FY25          Q4FY25          Q1FY26 

   158.6              336.1             -236.6
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The Company�s name has changed to �HALEOS LABS LIMITED� and we are currently in the process of adopting

and incorporating the new name as per regulatory requirements.

NOTICE OF THE 19TH ANNUAL GENERAL MEETING, BOOK CLOSURE AND OTHER INFORMATION

Notice is hereby given that the 19th Annual General Meeting (AGM) of the Company will be held on Tuesday, the 30th

September, 2025 at 3.00 p.m. through Video Conferencing (�VC�), pursuant to and in compliance with MCA General

Circular No. 09/2024 dated 19th September 2024 and SEBI SEBI/HO/CFD/CFD-PoD-2/P/CIR/2024/133 dated 3rd

October 2024 along with other erstwhile circulars (hereinafter referred as the �Circulars�) and all other applicable laws

to transact the business as set out in the notice of AGM.

In accordance with the aforesaid circulars, the Annual Report of the Company for the year 2024-25 along with the

notice of AGM being sent to the members on Saturday, 6th September, 2025 in electronic mode to all the shareholders

whose email addresses are registered with the RTA or Company or made available to the depositories. The AGM

notice is available in the Company�s website www.smslife.in, website of CDSL www.evotingindia.com and on the

website of the Stock Exchanges www.bseindia.com and www.nseindia.com.

[The requirement of sending physical copies of the AGM notice and Annual Report has been dispensed vide aforesaid

Circulars. However, a letter providing the web-link / QR Code of the same pursuant to Regulation 36(1) (b) of SEBI

(Listing Obligation and Disclosure Requirements) Regulations, 2015 will be sent to those shareholders who have not

registered their email id]

Pursuant to Section 108 of the Companies Act, 2013 read with Rule 20 of the Companies (Management and

Administration) Rules, 2015 and Regulations 42 and 44 of the SEBI (Listing Obligations and Disclosure Requirements)

Regulations, 2015, the Company is pleased to provide evoting facility to members to cast their votes on all the resolutions

set forth in the notice convening the 19th AGM. The members may cast their vote electronically through electronic

voting system (remote evoting) provided by CDSL.

Instruction of e-voting:

Members will have an opportunity to cast their vote remotely on the business as set forth in the AGM notice. The

manner of voting remotely for shareholders holding shares in Demat mode, physical mode and for the shareholders

who have not registered their email addresses is provided in https://www.smslife.in/investors/procedure.pdf and also

mentioned in AGM notice.

All members are further informed that:

K The ordinary and special business as set out in the notice of AGM may be transacted through voting by remote

evoting or evoting system during the AGM.

K The remote evoting period shall commence on Saturday, 27th September, 2025 (9.00 am) and ends on Monday,

29th September, 2025 (5.00 pm). The remote evoting facility shall be disabled by CDSL thereafter, once the vote

on a resolution is casted by the member, it can�t be changed subsequently.

K The cut-off date for determining the eligibility of members to vote by remote evoting or at the AGM is Wednesday,

24th September, 2025.

K The facility of evoting shall also be made available during the AGM, those members present at the AGM through

VC who have not cast their vote by remote evoting and are otherwise not debarred from doing so, shall be eligible

to vote through the evoting system during the AGM and the members who have cast their vote by remote evoting

prior to the AGM, may attend the AGM but will not be entitled to cast their vote again.

K Only those persons whose name is recorded in the register of members or in the register of beneficial owners

maintained by depositories as on the cutoff date i.e. Tuesday, 24th September, 2025 shall be entitled to avail the

facility of remote evoting as well as evoting during the AGM and for determining the members who would be

entitled for the payment of dividend, if declared at the ensuing AGM.

K Individual shareholders who acquire share(s) of the Company and become a member of the Company after emailing

of the AGM notice and whose name appears in the Register of Members of the Company as on the aforesaid cut-

off date can exercise their voting rights through remote e-voting by following the procedure mentioned in the AGM

Notice.

Scrutinizer for AGM:

Company has appointed Mr. C. Sudhir Babu Practicing Company Secretory, Proprietor, CSB Associates

(csbassociates27@gmail.com) to act as the Scrutinizer for conducting the remote e-voting process as well as the

e-voting system on the date of the AGM, in a fair and transparent manner.

Contact details:

Mr. Rakesh Dalvi, Sr. Manager, Mr. Trupti Ranjan Mohanty, Compliance officer

Central Depository Services (India) Limited SMS Lifesciences India Limited

Email: helpdesk.evoting@cdslindia.com Email: cs@smslife.in

Phone: 022-23058542/43) Phone: 040 - 66288888

Dividend details:

The Board of Directors of the Company have recommended dividend of `1.50/- per equity share of face value of `10/

- each for the year 2024-25. The dividend, if approved, by the Shareholders in the ensuing AGM will be paid within 30

days by way of credit to the respective Bank Accounts of the members from the date of approval by the Shareholders,

subject to deduction of tax at source.

Mandatory registration / updating of KYC details:

SEBI vide circular dated 17th November, 2023 has mandated that with effect from 1st April, 2024, Dividend to security

holders shall be paid only through electronic mode. Such payment shall be made only after furnishing the PAN, choice

of nomination, contact details including mobile number, bank account details and specimen signature. Hence, the

Shareholders who have not updated their Bank details are requested to update their bank details by writing to the

Company (cs@smslife.in) and their respective Depositary participants.

For SMS Lifesciences India Limited

Trupti Ranjan Mohanty

Company Secretary

SMS LIFESCIENCES INDIA LIMITED
Registered & Corporate Office: Plot No. 19-111, Road No. 71, Opp. Bharatiya Vidya Bhavan

Public School, Jubilee Hills, Hyderabad - 500 096, Telangana, INDIA. Tel: +91-040-6628 8888,

CIN : L74930TG2006PLC050223

Email: info@smslife.in, Website: www.smslife.in

Place: Hyderabad

Date: 06.09.2025


